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TEH Media Network proudly presents the beta site for g1 1v

During the last year an internal sub-net of people and centres working vithfilm and medis

Creating Mobility
for Cultural Operators

inside TEH has been formed, TEH Media Network. N Trans Europe

[RANS
TEH TV is the first project by TEH Media Network - a multifunctional tool providing the netwark oIz Halleson Facebook
with a common platform to present video material produced in the network. The betas version LA LLEl
of the site was launched during TEH Meeting 68 and now we would like to encourage all # Become a Fan
members to submit their videos!
Read mare.

WHAT'S NEW?

Member in Focus:
Laznia Nowa (Cracow, Poland)

Trans Europe Halles member
Laznia Nowa just hosted the first
TEH meeting in Poland
Magdalena Podziewska at Laznia

Call for artists under 35 to
multidiciplinary 2-year
programme

Project focused on relations
between live arts and other artistic
languages, aimed at producing
multimedia projects o be presented
in ltaly and abroad.
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Welcome! i
Sign up! 1
Trans Europe Halles (TEH) is a European Network of Independent Cultural Centres
‘About Us that connects pioneering cultural actors of Moscow, Budapest and Belgrade with Click here to sul
News creative forces in Amsterdam, Helsinki and Berlln to mention a few. The network monthly TEH Ne
TEH Members currently has 47 bers and 9 Friend L in26E countries.
How 1o J"“_i" Founded in 1983, the network now brings together about fifty multidisciplinary and socially
TEH Meetings engaged membercentres throughout Europe. Most centres are located in buildings from
Projects industrial heritage and have taken important action in challenging the established cultural policy.
CHANGING ROOM
AR (Artists-In-Residency)

Nowa told us. ahaul Ihelr cenler, B -

Transfiriendo datos desde i2. ytimg.com.. w auto: en-GB

Profile

Website's name / Domain Trans Europe Halles / http://www.teh.net/

Multinational

Country of origin

Geographical scope EU

=G IEGEIEYACH R RERIEGENSSIEEIN English / Only English

Website owner

Contact Anna Weitz - Marketing & Communication Manager

+46(0)766347611

Type of organisation Non-profit organisation

Trans Europe Halles (TEH) is a European Network of
Independent Cultural Centers. The network currently has
49 members and 7 Friend organizations in 26 European

Description of the owner organisation




countries. Founded in 1983, the network brings together
about fifty multidisciplinary and socially engaged
member centers throughout Europe.

[gg]oTo]g=Ta[el= N} M 1A RIS R I I GEN  The website has an informative role within the initiative,
organisation structure showing all information on the initiative, its initiatives and
its outcomes.

Description of the website’s mission and objectives including the main activities of the
website and which domains and disciplines are addressed, as well as how the
accomplishment of the mission is facilitated

.The mission of the Trans Europe Halles organization | to provide a platform for exchange, support { Formatiert: Englisch }
and co-operation between independent, socially engaged cultural centres in Europe witha (GroRbritannien)
background on challenging the established cultural policy. "~ { Formatiert: Englisch

{ (GroRbritannien) }

Objectives:

. Organize meetings twice a year to debate issues on intercultural exchange and
sociopolitics, engage on collaborations with other cultural organizations and discuss
on European cultural policy.

. Enhance and increase the mobility of cultural operators.

. Develop and refine a staff exchange programme and a workshop-model that can
be offered as training or consultancy to cultural centres both within and outside the
network.

Website facilities

Kind of facilities e Information repositories (news, events,
documents, downloads)

e Blog

e Video channel (http://www.teh.net/tv/)

e Facebook community

e Members Area

e Forum
Member / non-member facilities Only the members’ area is for registered users, the rest
is free to visit. Members area include fhe following | - - Geléscht: content special to its
functionalities: members and a forum to

communicate

-Edit/Modify information about its centre.

-Add available EVS youth collaboration opportunities.

-Internal section where members can add photos and
personal contacts of their staff in order to facilitate
networking between members on the biannual TEH

network meetings, | )

Importance within the website content Website main focus is to disseminate the outcomes of
the organization and information about it. Members area

- {Gel(‘jscht: . J

— : : \‘\“GI" ht: and
staff to facilitate networking on the biannual TEH { ClOSeht: an J

meetings Geldscht: repository of
meetings. documents, member contact

data and other resources.




Frequency of usage Average number of visitors 9000
per month:

Frequency of website Monthly
updates:

DI IR  CINE I G IAE LA IS I {oJ@  Trans Europe Halles runs and coordinates several
el (s Mool (Valle=Nile T =Talo Mo =L -G IaBEW  international projects, but most of the network's activities
European / cross-border level? are initiated and organized by the members themselves.

Evaluation of the website

Mission and objectives, accomplishment [AGT0e{ER{0\ET ol E] The reason of being of the

of mission European idea, initiative is to promote
incorporation of the collaboration of cultural
European idea centres around Europe

and stimulate artistic
mobility in the European
region.

Cultural values - Dialogue — exchange —
debate

-Intercultural dialogue and
understanding

-Artistic expression

-Equality, inclusion and
accessibility

Presentation, navigation, structure Presentation is good and navigation is clear. However,
the structure of the website itself is somewhat confusing,
with some sections neither directly accessible nor listed
on the website, like the TV channel or the Facebook

group.

Trustfulness Appears to be trustful, besides some of its projects like
the Changing Room are funded with support of the EU
Culture programme.

Main strength Very informative, good use of new media possibilities to
build a strong internet presence (Facebook group, video
channel, blog...)

Main drawback Some important website functionalities (Facebook group,
video channel) have no good visibility on the website
structure.

Usage of communication facilities Some of its projects (Changing Room) have its own blog | - - Gelséscht: On the web itself

and the initiatives have a Facebook group where there is no communication nor

members can communicate and a “TV’ channel with contribution facilities for
members. However, some

~ { celoscht: initiativ




